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Semester 11

INTERNAL END
PERIODS EVALUATION SEMESTER
CODE SCHEME EVALUATION
SN SUBJECT TOTAL | CREDIT
TOTA| TE
LT cT|TA PS i PE
BUSINESS ENVIRONMENT
p | KMBN20I & LEGAL ASPECT OF 4| o 30 | 20 0 50 | 100 0 150 3
BUSINESS
KMBN202 HUMAN RESOURCE
) 4| o 30 | 20 0 50 | 100 0 150 3
MANAGEMENT
; KMBN203 BUSINESS RESEARCH sl w0 | 2 . o | 100 . 150 5
METHODS
KMBN204 |FINANCIAL MANAGEMENT
4 3| 1 30 | 20 0 50 | 100 0 150 3
& CORPORATE FINANCE
KMBN2 PERATION
5 N205 o ONS 3| 1 30 | 20 0 50 | 100 0 150 3
MANAGEMENT
KMBN206 QUANTITATIVE
6 TECHNIQUES FOR 3| 1 30 | 20 0 50 | 100 0 150 3
MANAGERS
DIGITAL MARKETING &
7 KMBN207 4| o 30 | 20 0 50 | 100 0 150 3
————— E COMMERCE
MANAGEMENT
8 LSAENPIR 2 | o 15 | 10 0 5 | 25 0 50 2
INFORMATION SYSTEMS
LAB / PRACTICALS
9 KMBN251 ITSKILLS LAB-2 0 0o lo 25 2% | 0 25 50 1
MINI PROJECT -2
10 KMBN252 0 0o lo 25 25 | 0 25 50 2
1200 26

L/T/P — Lecture/Tutorial/Practical, CT/TA/PS- Class Test/Teachers Assessment/Practical Session, TE/PE-
Term End/ Practical End
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DIGITALMARKETING AND E COMMERCE

COURSE CREDIT: 3 HOURS: 40

Course Objectives

1. To help Student understand the concept of Digital Marketing & E-commerce in today’s scenario

2. To enable student in creating and maintaining a good website and blog posts.

3. To make student understand the importance of SEO and Email Marketing in today’s modern
world

4. To understand the functioning and importance of Social Media Marketing via various platforms

5. To understand various Analytics tools of online marketing

UNIT 1 (8 Hours)

Introduction to Digital Marketing & Website and Blog Development: Introduction to Digital
Marketing and its Significance; Traditional Marketing Vs Digital Marketing; Digital Marketing
Process; The contemporary digital revolution, digital transformation framework. Types of websites,
Keywords, Understanding Domain and Webhosting, Building Website/Blog using CMS WordPress,
Using WordPress Plug-ins; Blog Creation: Including Headlines, Links, Posts ; Using various plug-
ins like Elimentor

UNIT 2 (8 Hours)

SEO& Email-Marketing: Introduction to SEO; SEO Keyword Planner Tools; On Page SEO
Techniques: Indexing and Key Word Placement, Content Planning & Optimization, Display
Advertising, Various SEO Plug-in, Off —Page SEO Techniques; Email Marketing- Introduction and
Significance, campaigns using Mail Chimp; Email Marketing Strategy and Monitoring.

UNIT 3 (8 Hours)

SEM & Social Media Marketing: Introduction to SEM, Mobile Marketing, Video Marketing on
YouTube. Introduction to Social Media Marketing: Facebook, Instagram, Linked-in, Twitter, Google
G Suit and online marketing campaigns on theses Social Media platforms. Content Marketing,
Content creation process, Influencer marketing.

UNIT 4(6 Hours)

Using Marketing Strategies & Analytics Tools: Understanding Digital marketing Strategies, Using
Marketing analytics tools to segment, target, position; Online PR and reputation management,
Digital Marketing Strategies and its ROI. Using Google Analytics and other social media analytics
tools. Using Apps and Gamification.

UNIT 5 (6 Hours)

Applications of E-Commerce: Introduction, History of Electronic Commerce, Advantages and
Disadvantage of E-commerce, Roadmap of e-commerce in India, E-business Models Based on the
Relationship of Transaction Parties, e-commerce Sales Life Cycle (ESLC) Model, Electronic
Payment Systems, Electronic Cash, Smart Cards and Electronic Payment Systems, Credit Card
Based Electronic Payment Systems, Risks and Electronic Payment Systems, Electronic Data
Interchange (EDI)
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Course Outcomes

Be able to understand the concept of Digital Marketing & Knowledge ( K2)/
Co1 . . :
E-commerce in today’s scenario. Remembering ( K1)
co2 To able to create and maintain a good website and blog Applying (K 4)
posts.
. . Comprehending
CO3 Be able to understand and apply SEO and Email Marketing (K3)
in today’s modern world Applying ( K4)
CO4 To apply the Social Media Marketing techniques via Applying (K 4)
various platforms
. . i i . Synthesizing ( K6)/
CO5 | To implement various Analytics tools of online marketing Evaluating ( K7)

Suggested Readings:

1. Vandana, Ahuja; Digital Marketing, Oxford University Press India (November, 2015).

2. Seema Gupta; Digital Marketing, McGraw Hill Education; First edition (November 2017)

3. Ryan, Damian; Understanding Digital Marketing: marketing strategies for engaging the digital
generation; Kogan Page (3rd Edition, 2014).

4. Ravi Kalakota :Frontiers of E Commerce (Pearson)
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